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ABSTRACTS OF THE MONOGRAPHIC WORK AND OF THE
PUBLICATIONS SUBMITTED FOR PARTICIPATION IN THE COMPETITION

Monographic work

1. Marketing and Sales in Tourism: Challenges and Solutions for Sustainable Regional
Development. Al "Talant" VUARR-Plovdiv 2025 ISBN 978-619-203-519-8

Abstract:

The presented monographic work reveals some of the opportunities that marketing and
effective methods of promoting and managing sales, refracted through the prism of tourism,
contain for achieving sustainable regional development. To achieve this task, tourism is
consistently considered and defined as an economic sector and its place in the development of
socio-economic relations at the regional level is sought. The basic foundations of marketing science
are clarified and developed, together with sales management, by referring to the factors that
influence consumers to form a choice. Connections are sought with both digitalization and the
entry of artificial intelligence into the "business-consumption" relationship, and the corresponding
choices are made. The possibilities for applying the concept of sustainable development in tourism
in the modern marketing environment are considered.

The possibilities for forming an integrated regional tourism product based on rural and eco-
tourism are successively clarified, and in the third part other forms of alternative tourism are also
considered, such as: Spa, camping, selfie, cultural, festival, etc. types of tourism. An attempt is
made to emphasize sales as a key element of the life of the business organization, while also
looking for certain dependencies in the relations tourism - agribusiness, tourism - food industry,
organic farming, etc.

Some reflections are also made in the direction of the multi-aspect integrated tourism
product, comparing it with the possibilities for sustainable regional development with a view to
minimizing socio-economic differences in the individual territories.

2. Alexander Davchev (2019) Marketing. Academic Publishing House "Talant", Plovdiv,
ISBN 978-619-203-251-7

Abstract:

The presented monograph attempts to systematize the main components of modern
marketing science, refracting them through the prism of Bulgarian economic reality. The main
concepts are consistently clarified in their historical and current development, based on the four
foundations of science that express its directions. An attempt is made to illustrate the essence and
the main starting points in marketing research, and the methods for collecting, processing and
analyzing information are also developed. The main issues regarding market segmentation,
product positioning on the market and its life cycle are explained. The various product, price,



distribution and communication marketing solutions that shape the behavior of the business
organization in a real market environment are consistently clarified. Emphasis is placed on the
promotional mix as a means of communication with the end customer in attempts to achieve the
goals set by strategic planning.

The second part examines the marketing process as a sequence of complex actions that
form the basis for creating a successful marketing plan aimed at achieving the strategic goals and
objectives of the business organization. An attempt is made to clarify some marketing
management systems for information control, as well as the identification and analysis of
marketing opportunities.

Scientific articles and reports

3. Arabska, E., Dimitrova S., Davchev A., Yakimov, D., Lakov P., The Business Model of
Alternative Food Networks in Bulgaria Proceedings of the 14th International Scientific and
Practical Conference. Volume X Print ISSN 1691-5402 Online ISSN 2256-070X

Abstract:

The paper examines the alternative food networks in the agri-food sector in their variety of
forms focusing on the issue of sustainable production and consumption, and particularly high
quality and safety of products. Special attention is paid to the development of organic production
and the potential to integrate it with some types of alternative food networks in Bulgaria. The
study was implemented at the INVEST Regional Living Lab in Bulgaria under the research task of
Alternative food chains and new business models. The focus on the development process of open
innovations in the living lab predetermined the use of the participatory approach in the quadruple
helix of research work. The opportunities of students’ involvement are of special consideration,
particularly emphasizing the need of new training programs and approaches oriented towards the
real business and practice for capacity building in sustainable rural development. The paper
presents a business model for development of an alternative food network in Bulgaria considering
the main characteristics of the spatial, social and economic proximity in short production and
distribution chains. The model envisages students’ engagement in the main activities of an
entrepreneurial initiative in University of agribusiness and rural development.

4. Arabska, E., Dimitrova S., Davchev A., Yakimov, D., Lakov P Opportunities for
Development of Alternative Food Networks in Bulgaria CSUM 2024 https://doi.org/10.1007/978-3-
031-82818-8 37

Abstract:

The paper examines opportunities for development of alternative food networks (AFNs) in
Bulgaria in their essence of short production and distribution chains focusing on their contribution
to sustainable rural development through climate-wise transition of transportation and social
innovation. The concept of alternative food networks is considered in the context of its potential to
overcome the most pressing problems in rural regions in Bulgaria nowadays connected to local
businesses and community development, on one hand, and the climate change and business
efficiency challenges in modern transport and business logistics on the other. The issue of local
food and marketing is scrutinized by the point of view of the 4Cs model of marketing, namely
customer, cost, convenience, and communication.

The paper presents the main results of a study, implemented in the INVEST Regional Living
Lab in Bulgaria under the research task of Alternative food chains and new business models.
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Alternative food networks are accepted as part of the sustainable agri-food systems of the future
encouraging sustainable production and consumption and minimizing the impact of transportation
both on price and climate, and particularly in their close connection to community development via
environmental, business and social innovations. The study makes a proposal for a new model of
AFNs in Bulgaria based on an online platform with a shared delivery transportation system.

3. Aleksandar Davchev, SWOT ANALYSIS OF SPA TOURISM IN BULGARIA, New knowledge
Journal of science, Vol 5, No 2, 2016, pp. 37-41, ISSN 2367-4598

Abstract:

Our time is marked by the increasingly dynamic changing environment. The new conditions
in which we operate are characterized by increasing complexity and labor activities that require
more responsible behavior. The rising levels of stress and the increasing lack of free time for
relaxation and recreation require a new look at the possibilities for the prevention of personal
health. The plane of the consumer society in which we live is increasingly shifted by aspiration and
vision of an environmentally friendly lifestyle. The focus here is the implementation of a multilevel
wellness concept that changes qualitatively the status quo and seeks for ways to harmonize the
body with the nature. One of the options is the practice of SPA tourism in whose genesis is the
multilayered beneficial impact of a series of procedures and actions. This new alternative through
its economic dimensions is an attractive business niche which over time becomes an industry. The
current state of the SPA tourism in Bulgaria is controversial despite existing achievements and
introduced best practices. Traditions in this direction and the presence of favorable basis for its
approval, however, are not sufficient to achieve stability and an upward trend in development.
There are existing a number of weaknesses and negative aspects that create frustration in users,
which is a real threat to its future. The proposed SWOT-analysis as part of a comprehensive and
multilateral study of the state of SPA tourism in Bulgaria reveals some of the existing problems.
There have been some suggestions to minimize the impact of weaknesses and eliminate the errors
found in leading business organizations managing processes. A detailed analysis and evaluation of
the formulated conclusions is ahead, as well as concluding on ideas to improve the state of the
sector — a subject of a further investigation by the author.

4. Alexander Davchev (2018). Possibilities for overcoming the demographic problems of the
Bulgarian village Collection of reports from the International Scientific and Practical Conference
"Bulgaria of the Regions" 2018, p. 327-331, |ISBN 978-619-203-229-6 (on-line)
http://science.uard.bg/index.php/regions/article/view/477/408

Abstract:

The serious disproportion between urban and rural territorial localizations in terms of the
number, gender-age, educational, etc. structures of the population has an increasingly significant
impact on the appearance of our country. The concentration of the working-age population in
cities and the depopulation of villages is a process that develops in its dynamics, with almost no
slowdown observed. The lack of opportunities for effective employment that would ensure a
decent existence for the individual deprives the village of the opportunity to retain young people
who prefer migration, assuming the large amount of effort needed for their survival in places.

It turns out that the sole purpose of creating jobs is not a panacea, since the lack of
educated personnel makes these efforts meaningless. A vicious circle is formed that is not subject
to self-regulation, but requires external assistance and intervention. However, it is not uncommon
for the local population in certain locations to not want, cannot, refuse, or find it pointless to be
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http://science.uard.bg/index.php/regions/article/view/477/408

assisted due to: lack of capacity, opportunity, confidence, long-term success, etc. It seems
increasingly difficult to solve these problems at a macro level. Another approach should be sought
that takes into account the specifics of each region on which the aim is to have an impact.

5. Alexander Davchev (2018). Camping as an alternative to traditional forms of
accommodation Sustainable development and competitiveness of regions. Collective monograph.
Academic publishing house “Talent”, University of agribusiness and rural development, Plovdiv,
Volume 1, 2018, pp. 87-99, ISBN 978-619-203-230-2 (e-book

Abstract:

Camping tourism is gaining increasing popularity among a wide range of consumers of
tourist services. The idea of proximity to nature, a proactive lifestyle and performing more and
more outdoor activities are part of the numerous motives for choosing this form of accommodation
as an alternative to hotel accommodation. There is objective doubt whether Bulgaria manages to
develop this form of tourism in unison with modern requirements, preferences and desires of
demand.

The present study aims to search for the roots of the emergence of camping tourism on a
supranational and national scale, as well as to reveal its current state in the country; to take into
account its strengths and weaknesses in a comparative perspective, as well as to seek guidelines
for its future development based on the conclusions formed, taking into account its importance
especially at the regional level

6. Alexander Davchev, Contemporary problems and trends in the development of the
Bulgarian village. Collection of reports from the International Scientific and Practical Conference
"Bulgaria of the Regions" 2018, p. 323-326, ISBN 978-619-203-229-6 (on-line)
http.//science.uard.bg/index.php/regions/article/view/477/408

Abstract:

The Bulgarian village has always been, is, and will be a building block in our social, domestic
and economic relationships. Despite the number of problems and weaknesses that go hand in hand
with its existence, it is still a living organism, which, however, we must treat with increasing care.
Undoubtedly, migration processes, usually expressed in an outflow of young people, outline its
contemporary appearance and categorize it as a non-preferred place to live. The main weaknesses
indicated as a motive are the lack of opportunities for an active social life, complications or lack of
access to vacant job positions, low incomes, poor infrastructure, etc. - all categories that a certain
individual cannot influence or radically change. A downward spiral of development results, in which
the cause-effect relationships should be sought precisely in the unstoppable outflow of people on
the one hand and the impossibility of business activity as a function of this, on the other.

Although there are a number of examples of successful people associated with the
Bulgarian village, they are not mass, but rather isolated or specific cases. Without active, adequate
and rapid intervention, these processes will continue, and the problems will deepen.

7. Alexander Davchev. “Selfie Tourism” — A Fashionable Hobby Or A New Form of
Alternative Tourism (Selfie Tourism — A Fashionable Hobby Or A New Form of Alternative Tourism)

Magazine. New Knowledge; VUARR city of Plovdiv, Vol 9 No 3, 2020, pp. 7-11, ISSN 2367-4598

Abstract
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Tourism is one of the fastest growing and changing industries globally, but can "selfie
tourism" be part of this change and in the future be established as a business niche in the field of
alternative tourism or will it remain just a fashion hobby, without significant economic effect is a
question that concerns a number of researchers. Modern way to express yourself, function of the
advancing of the new technologies or the next touristic phenomenon it is still too early to say, but
still some main accents can be outline

8. Aleksandar Davchev, (2021) Opportunities for development of agro and family tourism in
the area of lake Ohrid in the example of lake Bolsena — Italy, Horizons International scientific
journal. Year XIV Vol 29 Dec 2021, Bitola ISSN 1857-9884 p. 69-77 DOI
10.20544/HORIZONS.A.29.2.21. PO7UDC338.48-6(497.7:450)

Abstract:

We live in turbulent times, marked by the hope of entering a post-pandemic period and
gradually overcoming the deep economic crisis caused by Covid-19. One of the most severely
affected industries - tourism requires special attention. This report examines the opportunities for
further development of agro and family tourism in the Ohrid region, taking into account the
available advantages and disadvantages. The certain similarity of the considered territories gives
an opportunity to transfer some good practices by the same way for the purpose to create a better
tourist product and its management. It’'s made an attempt for a comparative analysis of
accommodation, food, tourist attractions and related products, through which to look for points of
contact between the two regions. The author is also looking for opportunities to implement ready-
made models in order to increase the competitiveness of Ohrid and the region

9. Alexander Davchev. Stefan Petkov, New opportunities for entrepreneurship in rural areas,
based on migration processes on the example of the city agglomeration (New opportunities for
entrepreneurship in rural areas, based on migration processes on the example of the Plovdiv
agglomeration) Proceedings of the International scientific and practical conference “Bulgaria of
regions”, Vol 4 No 1, 2023, pp. 136-144, ISSN 2815-5262

Abstract:

We live in a crisis. A time of health, social and economic threats, in which the possibility of
mobility, a clear view of the future and planning in economic and other aspects is becoming
increasingly difficult. A time of difficult business thinking and activity, in which entrepreneurship in
many areas is gambling rather than economically justified action.

Traditionally, Plovdiv and its region are among the most socio-economically developed
areas in the country. It is a center of attraction for both investors and those seeking better
realization in the labor market, respectively more efficient and decent pay. Incoming migration
flows, due to the available opportunities of socio-cultural, household, educational or health-related
nature, increase the population in the agglomeration, and the attitude towards other neighboring
areas is inversely proportional - a trend of the last twenty or thirty years.

However, are we not witnessing a reversal in this dependence?

10. Alexander Davchev. AUFGUS — The Modern Touch In The Classic SPA (AUFGUS — The Modern
Touch In The Classic SPA) Proceedings of the International scientific and practical conference “Bulgaria of
regions” 2023, p.418-422, ISSN  2815-5262, https://www.science.uard.bg/index.php/regions
/article/viewFile/996 /939
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Abstract:

We live in a time when the restart of the economy is struggling with military actions and
radical changes in the attitude and attitude towards life. The Covid crisis has opened up many
questions that have radically changed our worldview. These changes have been reflected both in
our work and during the time we rest and recover. The new challenges facing business, a function
of a number of factors, have quickly forced it to adapt, change or transform.

Spa tourism has not been left behind and the classic form of active recreation has become a
quest for a new and more complex experience. Such an element is also carried by the so-called
“Aufguss” — a ritual that unites the healing properties of the sauna in a mystical spectacle that
encompasses thought and the senses.

11. Aleksandar Davchev, Zlatka Grigorova, Cultural Tourism - Trends, Opportunities And
Sustainability Through The Prism Of Plovdiv As A Key Tourist Destination, Conferinta "Dezvoltare
economicd si cercetare" Moldova, 2023, p.179-188, ISBN 978-9975-81-149-1 (pdf)

Abstract:
Tourism is a key sector for Bulgaria and the tourist region of Thrace. This article is about analyzing the

cultural heritage of Plovdiv in terms of trends, opportunities and durability. Cultural policies focused on
innovation and creativity are discussed, focusing on the main challenges, risks and opportunities for
sustainable cultural heritage tourism. The focus point is on the transport capacity of products and tourist
services of the destination Plovdiv and on the urban durability. Travels to meet cultural needs include both
passive visits to cultural landmarks and attractions (movable and immovable, tangible and intangible
cultural heritage, traditions and arts) and active experience and participation in cultural events and creative
processes from: cultural and historical tourism (museum, archaeological, cultural-religious, ethno-folklore,
etc.); festival, event and creative tourism (music, dance, literature, fine arts, film art, etc.), desire for
creative expression and creation of culture together with local communities (photographic, craft tourism,
etc.); religious and pilgrimage; culinary; wine and other types of tourism.

12. Alexander Davchev Festival Tourism In Plovdiv As A Factor For Creating A Sustainable Business
Environment. Sustainable Change Management in Modern Urban and Rural Environment A Special Book
Edition under INVEST4EXCELLENCE Project, 2024, pp. 122-126, ISBN 978-619-203-490-0

Abstract:

The festival tourism is not novelty, but it is gaining more and more popularity in the country as an
attempt to create, on the one hand, a specific, different experience, and on the other hand, a qualitatively
new business opportunity. Usually, a symbiosis is sought between traditions, custom, good practices
preserved over the years and short-term tourism and trade. The main attractions are food and handicrafts,
bearers of their own uniqueness or promotion of a specific brand, product or service. They are inspired by
the multi-layered, extremely rich Bulgarian tradition, folklore, beliefs, fears, as well as local and national
holidays, celebrations, etc.

The task of the present research is to offer some reflections on the strengths and weaknesses, as
well as the potential opportunities and threats related to the establishment and sustainable development
of these holidays in Plovdiv and the region, by tracking and marking the most popular and visited festivals
held in the city environment and in close proximity

13. Ekaterina Arabska, Aleksandar Davchev, Velizar Petrov, Sustainable Business Development
Bachelor Specialization In Invest European University Alliance, Business Models for Sustainable
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Development: Challenges and Digital Transformation PROCEEDINGS of International Scientific and Practical
Conference (2024 ; XapkiB) c. 167-169, YOK 334.722:004+338.1(477)](063) B5, https://international-
relations-tourism.karazin.ua/themes/irtb/resources/7a2ef9602a164770e04ffel1dc7a2cl11.pdf

Abstract:

Innovations of regional sustainability European university alliance (INVEST) has the vision “to create
a modern European University fulfilling needs and requirements of the new generation of Europeans as the
leaders of introducing sustainable life and transitions to that in regions across Europe”. During the first
phase of the alliance in the period 2020-2023 the main activities were marked by the following general
achievements: INVEST joint pedagogy and Model for joint degrees, INVEST Regional Living Labs, INVEST
Virtual Campus and EDUC8EU. According to the INVEST Model for joint degrees the dimensions of the
INVEST educational methods that were distinguished and accepted as guidelines to innovative education
and research study programs and curricula, are: student-centered approach; real-world learning /
competence based; challenge-based education geared towards problem solving; multidisciplinary trans-
disciplinarity and/ or cross-disciplinarity approach of issues; and integrated role of applied research. INVEST
developed 10 joint Bachelor degree programs and 4 joint Master degree programs, along with summer and
winter schools and other courses for different target groups

14. Ekaterina Arabska, Aleksandar Davchev, Velizar Petrov, Social Economy And Social
Entrepreneurship Master Specialization In Invest European University Alliance, Business Models for
Sustainable Development: Challenges and Digital Transformation PROCEEDINGS of International Scientific
and Practical Conference (2024 ; Xapkis) c. 170-172, YAOK 334.722:004+338.1(477)](063)
B5https://international-relations tourism.karazin.ua/themes/irtb/resources/7a2ef9602a164770e04ffe11d
c7a2c1l.pdf

Abstract:

Innovations of regional sustainability European university alliance (INVEST) was lead by the idea of
strengthening the link between teaching, research, innovation and knowledge transfer, encouraging
mobility and enhancing the high quality and excellence in education and research INVEST partners united
their efforts for developing joint and innovative education and research study programs and curricula, as
well as the implementation of multilingual learning, blended and workbased learning and European
mobilities. In the alliance the INVEST competences were formulated as follows Developing sustainable
regions; Corporate social entrepreneurship; Transdisciplinary proficiency: Research and problem solving;
Effective communicating and social interacting; Intercultural and multilingual proficiency; Transversal
proficiency: personal development and project management. The development of the INVEST Bachelor
Specialization of Sustainable Business development was inspired by some of the main considerations in
recent years. Contemporary world development, incl. globalization and glocalization processes, increasing
global and regional threats and risks for business operations, arising crisis and disaster situations, new
expectations and requirements from international community, governments and customers, etc., poses a
number of challenges to modern business organizations striving to survive in the conditions of permanent
changes in political, economic, social, technological, environmental and legal factors influencing their
activities and performance. The dynamic and unsecure environment of functioning is further challenged by
the inspirations towards sustainable development in terms of the new role of business in achieving
sustainable development goals

15. Zlatka Grigorova, Alexander Davchev, Cultural Tourism and Transport Innovations - Trends,
Opportunities and Sustainability Through the Prism of Tourist Destination Plovdiv, 7th Conference on

=7=


https://international-relations-tourism.karazin.ua/themes/irtb/resources/7a2ef9602a164770e04ffe11dc7a2c11.pdf
https://international-relations-tourism.karazin.ua/themes/irtb/resources/7a2ef9602a164770e04ffe11dc7a2c11.pdf

Sustainable Mobility, Climate Crisis and Resilient Transportation Systems, CSuM 2024, Plastira’s lake,
Karditsa, Greece, 4 — 6 September 2024, c. 301-315, ISSN 2523-3440 ISSN 2523-3459 (electronic) ISBN 978-
3-031-82817-1, ISBN 978-3-031-82818-8 (eBook) https://doi.org/10.1007/978-3-031-82818-8

Abstract:

Tourism is a leading sector for Bulgaria, the Thracian tourist region and destination Plovdiv. This
article aims to analyse the destination's transport issues in search of safe and sustainable transport
solutions for urban mobility that actively support cultural tourism. The study is part of the "living
laboratories" of the project "Investing for excellent uses in regional sustainability" (INVESTAEXCELLENCE) in
search of a model for innovative use of transport infrastructure by the tourist flow. Policies focused on the
mobility needs of the city's guests and businesses, as well as the functionality of the area and improving the
quality of life of the local people in the next decade are discussed. At the centre of the discussion are the
challenges, risks and opportunities for the sustainability of the tourist destination Plovdiv such as: transport
and mobility, which promote social innovations in providing accessibility to cultural attractions, tourist sites
and services. Urban mobility planning is commented on - types of trips; measures to promote active
movement patterns and use of public transport; synergy between car, pedestrian and bicycle traffic;
integrated routes aimed at satisfying cultural needs.

16. Aleksandar Davchev., Natural tourist resources: Sustainable development and competitiveness
of regions. Collective monograph. Volume 2: Plovdiv — European capital of culture 2019. Editor: Prof. Zlatka
Grigorova, Ph.D. Academic publishing house “Talent”, University of agribusiness and rural development,
Plovdiv, 2019 ISSN: 2603-4824 p.51-79

Natural resources, which are mainly associated with biodiversity, are an integral part of the
potential of each territory and are a natural environment for the development of tourism. A key point here
is their uneven distribution. They are defined as "natural complexes with functional, temporal and
territorial comfort for the organization of recreational activities". Other authors categorize them as "objects
and phenomena of the natural environment that are attractive to tourists". From the point of view of
tourism, those natural features that create interest, carry a certain attractiveness and are utilized for the
needs of tourism are important. Many factors influence its development, which can be grouped into two
main groups - natural and social.
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