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Abstract 
The cultural educational tour is a kind of thematic 
excursion, which aims to study certain cultural and 
historical sites in a predetermined route (Neshkov, 
2008). Cultural educational tours and their variety - 
educational field trips, are a tourism product of tour 
companies, tour operators or other licensed travel 
companies (Somov, 2008). The prior preparation 
made by the tour organizers includes a preliminary 
study of the tour sites, their cultural and historical 
nature, relevance, informativeness, exotic, 
usefulness and location. In our study we aimed to 
clarify the nature, character, object and 
requirements of the excursion’s methodology. To 
support this a market research has been done 
regarding cultural educational tours in the Eastern 
Rhodopes after a certain excursion in a pre-planned 
route in the region was conducted.  
 
Key words: cultural educational tour, touring 
methodology, cognitive value andd exotic of touring 
sites, touring itinerary 
 
Резюме 
Културно – образователната екскурзия е вид 
тематична екскурзия, която има за цел 
изучаването на определени културно – 

исторически обекти по предварително зададен 
маршрут (Нешков, 2008). Културно – 
образователните екскурзии са туристически 
продукт на екскурзионните фирми, 
туроператори и други лицензирани 
туристически фирми (Сомов, 2008). 
Подготовката на организаторите на екскурзии 
включва предварително изучаване на 
екскурзионните обекти, тяхната културно – 
историческа същност, значимост, 
познавателност, екзотичност, полезност и 
местонахождение. В нашето изследване ние си 
поставихме за цел да изясним същността, 
характера, предмета, изискванията на 
екскурзионната методиката и нейната 
приложимост върху подготовката и 
провеждането на реално културно-
образователна екскурзия в региона на Източни 
Родопи по предварително избран от нас 
маршрут.  
 
Ключови думи: културно-образователна 
екскурзия, екскурзионна методика, 
познавателна ценност и екзотичност на 
екскурзионните обекти, екскурзионен маршрут 
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Introduction 
The cultural educational tour is a kind of thematic 
excursion, which aims to study certain cultural and 
historical sites in a predetermined route (Neshkov, 
2008). Cultural educational tours and their variety - 
educational field trips, are a tourism product of tour 
companies, tour operators or other licensed travel 
companies (Somov, 2008).  
The program of cultural educational tours includes 
tourist sites with a particular cultural and historical 
nature and importance (Neshkov, 2008). Tour 
companies and tour operators do the marketing 
research for conducting cultural educational tours 
for schools’ groups in age range from 16 to 18 
years, including vocational schools, youths age 
group from 20 to 25 years from colleges, students, 
teachers and employees of universities, corporate 
enterprises with age range from 20 to 68 years. The 
prior preparation made by the excursion’s 
organizers includes a preliminary study of the tour 
sites, their cultural and historical nature, relevance, 
informativeness, exotic, usefulness and location, 
also preparation of the touring methodology and its 
application on conducting cognitive tours. Practice 
shows that a small percentage of Bulgarian tour 
operators are offering cognitive excursions within 
the country. Most of them sell abroad package tours 
as organized tourist travel for a total price. Here is a 
list of licensed travel agencies which organize 
cultural educational tours: "Antonov", "Sarnela", 
"Puldin", "Magi-Tour"; they have their own 
transport, primarily intended for students age limit 
16 - 18 years old. Thus, these travel agencies offer 
tourist product, which is a set of services that 
complement one another and they are made by 
independent companies and offered on the market 
with a total price. 
In our study we aimed to clarify the nature, 
character, object and requirements of the touring 
methodology. In maintenance of this goal a market 
research has been done for gathering opinions for 
cultural educational tours in the Eastern Rhodopes - 
a region rich in cultural and historical monuments. 
The study was carried out bilaterally with 
interviews of real-trippers in a pre-planned route in 
the Eastern Rhodopes prior to the excursion and 
after its implementation through tourists’ feedback. 
The objectives of thе study were to examine trends 
for cultural educational tours in the Eastern 
Rhodopes, to characterize the particular region and 
to describe attractive excursion sites with cultural 
and historical value. 
 
Literature review 
Modern literature gives different definitions of 
cultural and cognitive tours. S. Slivak specifies the 
nature of the cultural cognitive excursion as an 

object process of exploring the surrounding world, 
a process built on the study of pre-selected objects 
in the environment, or at museums, old houses and 
exhibitions. This process Slivak defined as a 
deliberated methodical display of objects that 
cultural heritage of a country, cultural and historical 
sites and monuments that are a basis for analysis, 
located in front of trippers and revealing historical 
events associated with these objects (S. Slivak, 
2010). 
The educational tours as a part of tourism are often 
subject to independent studies. Michie, M (1998) 
defines the field trips as a travel for educational 
purposes, through which school pupils and students 
are targeted to places where the objects and 
materials are studied directly in their functional 
environment - museums, nature, art galleries, 
exhibition halls, factories, libraries and others.  
At present the role and importance of different 
types of excursions vary. In the past they were 
considered as a way of recreation and entertainment 
but nowadays tours serve as a means of national, 
patriotic, cultural and environmental education. The 
society has assessed the importance of an active 
and a healthy lifestyle. Therefore excursions during 
the weekend for many people are one of the most 
popular leisure activities that meet multiple needs 
and desires together (Dolozhenko, 2005).  
The cultural educational tours can serve as a 
demonstrative form of teaching, a trip by which to 
achieve an education carried out on preliminary 
instructions and a pre-planned program. In 
particular, cultural educational excursions are 
useful for tourists who can obtain knowledge about 
nature, geography, history, social sciences and 
economics for a specific country (Morrison, J.A. § 
Raab, F., 2008, Khalick, F.A. § Akerson, 2004). 
The educational field trip links the education 
curriculum to real life experiences (Willey, J. § 
Sons, 1993). In vocational, secondary and higher 
schools, there are educational programs that have 
so-called project days or project weeks, when are 
held various excursions (Michie, M.,1995, Michie, 
M., 1998. Morrison, J., 2008, Akerson, Morrison 
and McDuffie, 2006, Kattoula, Verma and Martin - 
Hansen, 2009, Stople, Karin and Bjorklund, 2012). 
Gutwill Joshua and  Allen Sue study the influence 
of the cultural educational tours on expanding the 
educational experience of students and pupils by 
conducting excursions to science museums by pre-
designed programs using educational principles. 
(Gutwill § Sue, 2012). In their research Nadelon, 
Louis and Jordan J. Richard say that field trips are 
effective because they situate learning and facilitate 
knowledge transfer, thereby influencing students 
learning attitudes, interests, and motivation. 
Variations in field trip configurations and the 
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subsequent affective and cognitive influences 
provided the motivation for this study of Outside 
Day-an environmental education field trip for 6th-
grade students. After the trip students are 
interviewed and the results indicate the students 
held positive attitudes toward the field trip for 
educational purposes (Nadelson § Jordan, 2012).  
And other scientific researches indicate that cultural 
educational tours enhance learning and students 
become more susceptible when they get the 
necessary information into practical reality through 
greater involvement of the senses and increasing 
their interest in a particular areas. 
The study of touring sites in museums or in nature 
supports the importance of the excursions that 
trippers dealing with real problems and are engaged 
in real activities (Michie, 1998, Sousa, 2001). 
Michie indicates that during preparation and 
implementation of the filed trip main difficulties 
and problems are connected with planning the 
excursion program, difficulties with transportation 
(incl. cost), inadequacy of resources, poor student 
behaviour and attitudes (Michie, 1998). 
Keller, J. M. analyzes the experience and proves 
that trippers get the idea about studied objects 
during a visit to museums or landmarks as a result 
of an interaction between the private, physical and 
social spheres (Keller, 1999). Personal beliefs, 
social relationships and physical environment in 
trips are vital factors that shape the experience of 
visitors (trippers) (Sullivan, 2002, Keller, 1999). 
Many scientific studies examine the role of 
museums in planning and preparation of the 
cultural and educational excursions (Parsons § 
Arlene, 2002, Pintrich § Dale, 2002, Piscitelli § 
Anderson, 2002, Bailey, 2002). 
 
Marketing of excursion activities 
 
The development of modern tourism increases the 
need in an unconventional approach for the 
excursion product realization and the application of 
economic market trends in order to satisfy 
consumers with tourism services. The main purpose 
of marketing is how and in what way the organizers 
of excursion activities can produce uniform 
methodological approaches, qualified guides, travel 
managers and professionals in the tourism industry.  
The analysis of research and publications in the 
literature show the structure and conducting of 
cultural and educational tours primarily in 
secondary schools and universities. M.B. Birzakov 
(2000), Zhilevich, A.C. Kopanev (2000), F. 
Kartashevskaya, (2000) are mainly dealing with 
issues in planning and preparing tours and 
methodologies and techniques for their 
implementation. 

Elena Lukyanova (2007) treats the nature of 
excursion activity, basic design of excursions, 
marketing of tour service, marketing system and 
organization. She presents a scheme for the actions’ 
sequence of market supplying with excursion 
products, and she emphasizes that this process is 
complex, referring to the relationship subject-object 
and also to cyclicality of certain repetitive actions. 
In the study she shows that the marketing of the 
tour companies should be based on deep studies on 
market services of the excursion and its 
segmentation, customers’ feedback and innovations 
that constitute the main basis for realization of the 
excursion product.  
The European Federation of Tourist Guide 
Associations (FEG) supports the EU efforts to 
facilitate free movement of provision of services 
within its member states, but also emphasizes the 
importance of area-specific tourist guides to high 
quality provision of tourism services. This can only 
be achieved by a common high standard of 
qualification for Tourist Guides in all European 
countries. Tourist Guides are representatives of 
their cities, regions and countries. It depends 
largely on them if visitors feel welcome and want to 
stay longer or decide to come back. They therefore 
contribute considerably to the perception of the 
destination. Tourist Guides help visitors to 
experience, understand and enjoy the places they 
are visiting ( FEG, 2009). 
The essence of marketing study (research) is 
generally formalized process of collecting, 
analyzing, interpreting and presenting information 
associated with a clearly defined marketing 
problem which helps in a marketing decision 
making (Ivanov, 2011). The main purpose of the 
marketing research in tour guiding is periodically to 
identify and to assess how the consumer behavior is 
influenced by changes of the tourism products and 
to provide travel companies managers or tour 
operators with practical and reliable information 
upon which they can make strategic decisions. 
Improving the performance of the tour companies 
in the marketing field would lead to prospectively 
tour guiding development. It is necessary the 
fundamentals of marketing research by Philip 
Kotler to be applied. For successful marketing the 
tourist excursions agencies is necessary to apply the 
doctrine of Kotler to develop a successful plan 
covering precisely and clearly defined market 
segments and their relative potential; whether the 
plan includes new and exciting opportunities such 
as new and unexplored trip routes which have 
attractive and with a high cognitive value excursion 
sites. Another key issue that needs to be addressed 
is “Have the main threats been concerned?” 
(Kotler, 2003). Also the cultural and cognitive 
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routes offered by the trip agencies shall receive due 
attention from customers of an each market 
segment and not just the segment of students and 
academic youth. Kotler suggests measuring 
customer satisfaction in the hospitality industry by 
interviewing and conducting surveys. The author 
has developed a tool for marketing audit that 
examines macro and micro environments, 
marketing strategy, marketing organization, 
marketing system, marketing productivity and 
marketing functions. The prospect of realization of 
the excursion product is exactly the development of 
areas of marketing solutions, including targets and 
strategies of excursion activity, analysis of 
marketing change, customer segmentation and 
goals of the excursion, differentiation and 
positioning, pricing of the trip products (for 
example our cultural and cognitive excursion in 
Eastern Rhodopes with a pre-selected and a planned 
route), product and ad management and public 
relations. The main activities when organizing and 
conducting cultural educational tours are associated 
with the development of a good, uniform and 
scientifically based methodology. The object of the 
touring methodology is a targeted study, 
systematization, formulation, interpretation and 
application of practical tools for the proper conduct 
of excursions and methods of education and 
training, as well as methodological tools for 
information and support of the trip companies and 
tour operators to performance of their activities. 
The touring methodology summarizes the 
experience of previously conducted trips, elaborates 
and suggests such methodical receptions, which 
have proved in practice and have provided the 
highest efficiency in the discovery and perception 
of the topic (Slivak, 2010). 
 
Touring Methodology 
 
The aspects of touring methodology are the 
professional training of the guide, the way of 
presenting the theme of the excursion in front of the 
trippers, the process of the excursion route 
preparation and conducting the tour. It is relation to 
narrative and display of the excursion sites. The 
touring methodology is related to such concepts as 
the narrative and the exhibition in a whole. It gives 
an unequivocal reply to the question what is the 
ratio between the exhibition of the excursion sites 
and the guide's lecture: from an exhibition to the 
narrative (Slivak, 2010). The methodology takes 
into account the ability of an object to attract the 
attention of trippers and uses various means to 
enhance this focus. Another major task of the 

methodology is the availability and use of the most 
effective techniques and methodical receptions in 
conducting excursions. The touring methodology 
also admits the issues regarding the emotional 
impact on tourists. 
 
Touring methodology requirements 
Touring methodology is built on the principle of 
communication between the trippers and excursion 
sites based on different types of analysis, visual 
comparisons, considering possibilities of usage all 
senses of the tourists. The touring methodology is 
based on the philosophy that it is a system of ideas 
and concepts about the world around us and man's 
place in it. The methodology is based on dialectics, 
the theory of knowledge and logic. Dialectics 
covers the trip theme with the necessary depth, 
allowing to assess properly the historical events, 
phenomena and facts, and to draw valid 
conclusions on the subject. Theory of knowledge 
can help to a deeper understanding of the processes 
in nature, society, guided by scientific knowledge 
into practical activities. Thus the good touring 
methodology can lead to a deeper understanding of 
these complex processes. The excursion 
methodology results from the fact that the trip is a 
dialectical unity of content, tools, forms and 
specific methods of impact on the audience i.e. on 
the trippers, which is defined as an excursion 
method. This impact is based on reporting 
characteristics, requirements and interests of the 
different groups of the population. 
The subject of the touring methodology appears to 
be targeted study, systematization, formulation, 
interpretation and practical application of tools and 
methods of education and training, as well as 
methodical receptions through which the tour 
companies and tour operators carry out their 
activities. The touring methodology consists of 
several separate but interrelated parts, showed in 
the following scheme (figure 1). 
Figure 2 shows the main elements of the excursion 
methodology and their interrelationship. Basic 
elements of the methodology are the exhibition and 
the narrative which are also a guidance and a main 
activity of the tour guide. The first element 
(exhibition) shows and covers larger part both in 
complexity and in the preparation and 
implementation. The second element (narrative) 
occupies a smaller part in the methodology and it 
has a subordinate character to the first element. The 
selection of literature and preparation of the tour 
lectures for selected tourist sites is typical for this 
section. 
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Figure 1 Main interrelated parts of the touring methodology (by the authors) 

 
 

 
Figure 2 Main elements of the touring 

methodology (by authors) 
 
Methodology for preparation of a cultural 
educational tour in the East Rhodopes’ region 
 
Based on the touring methodology reported in our 
previous article and on the research of Slivak 
(2010) 10 key points are set below regarding the 
preparation and the creation of a new excursion. 
The methodology for planning and creation of new 
cultural and educational tour takes place on the 
following schedule:  
1. Conduct a preliminary market research for 
offering cultural and education tours in Bulgaria 
and preferred areas to be conducted such tours.  

2. Define objectives and tasks of cultural and 
educational tour; 
3. Select the topic of cultural educational tour in 
the Eastern Rhodopes; 
4. Choice of literature, websites, bibliographic 
data, monographs and other sources for 
identification of the excursion sites that 
characterized cultural - historical heritage in the 
Eastern Rhodopes; 
5. Study of information sources; 
6. Prior acquaintance with museum exhibitions in 
the museums that are included in the excursion 
program and are related to its topic;  
7. Pre-selection and study of the excursion sites of 
cultural and historical significance to the planned 
route in the Eastern Rhodopes; 
8. Preparation and detour route; 
9. Assembling a guide "portfolio"; 
10. Selection of methodical receptions for 
conducting an excursion in the Eastern Rhodopes; 
 
Materials and Methods 
 
The Excursion sites are selected on the following 
criteria: 
1. Cognitive value; 
2. Public Awareness (popularity);  
3. Special features; 
4. Power of expression; 
5. Preservability; 
6. Location; 
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7. Accessibility to the excursion site; 
8. Study and selection of the excursion sites; 
The theme is the main criteria for the choice of the 
tour items, especially ancient archaeological and 
historical sites that can be included in the cultural 
educational tours. In this paper we describe how to 
be conducted cultural educational excursion in the 
Eastern Rhodopes. The region is rich in 
archaeological and historical sites dating back to 
ancient times and revealing secrets and lifestyles of 
previous generations inhabited our land.  
The methodology is based on a conducted cultural 
educational tour in the Eastern Rhodopes on a 
following route: Plovdiv – Sadovo – Cheshnigirovo 
– Parvomay – Byala Reka – Varbitsa – Gorski 
Izvor – Mineralni Bani – Chernoochene – Dzhebel 
– Benkovski – Zlatograd – Momchilgrad – Tatul – 
Kardzhali – Perperikon – Beli Plast village – 
Haskovo - Plovdiv.  
The excursion was organized for teachers, students 
and staff of the University of Food Technologies, 
initiated by university syndicates’ unions. In the 
city of Zlatograd the group had overnight stay. On 
the second day of the tour the the group visited 
Historical Museum of Kardzhali and the monastery 
complex "Assumption of the Virgin", then 
Perperikon with guided tour and Tatul. One of the 
main sources that can be obtained detailed 
information about Zlatograd is the released in 2009 
“Zlatograd’s guidebook” by Bozhidar Dimitrov. In 
his book Dimitrov suggested seven thematic routes 
starting from the city of Kardzhali: route № 1-Old 
Town; route № 2 - Thracian tombs and sanctuaries; 
route № 3 - Cross forest - sacred place near 
Zlatograd; route № 4 - ancient and medieval 
fortress Ustra; route № 5 - Perperikon, route № 6 - 
Tatul-Byal grad Lyutitsa - Mezek and route № 7 - 
ancient sanctuary "Belite kamani” (white stones") 
[32], shown in Figure 5.  
Based on the studies of the guidebook, literature 
and feedback from the conducted excursion and 
authors’ personal participation in the tour, a 
modified cultural educational excursion in the 
Eastern Rhodopes is offered with following 
itinerary: Plovdiv – Mezek – Ivaylovgrad – the 
castle in Lyutitsa – Roman Villa Armira – village 
of Dolno Lukovo (unique old church "St. 
Constantine and Helen" dated in 1806) – village of 
Meden Buk – Byala Reka –night lodging in  
Ivaylovgrad and for the second day Ivaylovgrad – 
village of Plevun (church “St. Pantaleymon”, 
Memorial of Captain Petko Voivode, antique 
fountains, Ethnographic Museum and Thracian 
dolmen) – Lyubimec – Harmanli – Plovdiv. The 
main excursion sites are shown in Figure 3. 

Тhe tour sites in the Eastern Rhodopes on the 
proposed thematic routes are of high relevance and 
high cognitive value. These objects can be offered 
for exploration то different market segments and 
different age groups. 
Results and discussion 
One of the most significant sites on the route is the 
Old town of Zlatograd, built during the Bulgarian 
Revival in XVIII - XIX centuries. It is situated on 
the south bank of the River Varbitsa. Houses in 
Zlatograd were stone, adobe and wood built on 
three floors. The houses are restored and 
maintained. The lower floors are acting tailoring, 
woodworking, leather workshops and stores; the 
upper floors are occupied by the local people and 
they maintain as family hotels and taverns. In the 
Old Town is situated one of the oldest churches in 
the Middle Rhodopes the "Assumption of Holy 
Mother", which was built in 1834. It is a low, yet 
wide and long basilica, dug into the ground. To the 
high fence of the churchyard is built a small church 
school with preserved authentic items, reflecting 
the Bulgarian identity.  
Figure 6 shows the authentic wooden sand trays in 
the church school where pupils had been writing 
and training. 
 

 
 

Figure 3 Map of the tourist sites in the district of 
Kardzhali 
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Figure 4 Map of thematic excursion itineraries  

(literary source: "Zlatograd’s Guidebook" by Bozhidar Dimitrov) 
 

 

 
Figure 5. Building of a small school in the 

"Assumption" churchyard (authors’ photograph) 
 

 

 
Figure 6. Interior view of the church school 

(authors’ photograph) 
 

The second new school in Zlatograd was built in 
1852 in the courtyard of the church "St. George", 
and today it is one of the well maintained museums. 
 

 
 

Figure 7. Church school in Zlatograd, built in 1852 
(authors’ photograph) 

 
The "Assumption" church as a spiritual center for 
Christians in Darren Gully (the old name of 
Zlatograd) has been an object of numerous regional 
studies. Together with historical facts about the 
construction of the temple there are many legends, 
relying on the memories of local people. The 
presence of the ossuary is a special feature of the 
Middle Rhodopes churches.  Builders of the 
temple are unknown. Soon after the construction 
was completed in 1834, the icon-painting started in 
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the temple. According to researchers and local 
traditions most of the icons were brought from 
Mount Athos. It is alleged that Zahari Zograf and 
his students passed through Darren Gully on their 
way to Mount Athos and at the request of the town 
notables they painted the icons in the church.  
(Stoykova, 2011). Zachary Zograf’s  icons are of 
high quality from his earlier works. They are 
characterized by elongated figures silhouettes and 
specific faces drawing, modeling of drapery, 
decoration and compositional construction and 
craftsmanship in painting icons and application of 
specific iconographic techniques (figure. 8). 
The "Assumption" church in Zlatograd provides a 
great opportunity to see in one place the 
achievements of several authors from different 
generations and from three major artistic centers - 
Tryavna, Samokov and Edirne, and less known 
works of painters from the post-liberation period. 
They are a valuable source for future studies on the 
Zlatograd history. This allows to be defined the role 
of Zlatograd as one of the starting points to the 
Mount Athos and a zealous repository of Christian 
spirituality during the Renaissance. 
During the National Revival period within the end 
of XVII and the begging of XIX centuries a local 
leader called Delio became famous in the region. A 
folk song dedicated to him and performed by the 
talented Rhodopean singer Valya Balkanska 
represented Bulgaria in the outer space (Dimitrov, 
2009). 
An interesting site to be seen is the Historic-
Ethnographical museum. Professional tour guide 
gives a talk about traditions and life of the local 
people from the Thracian times till nowadays, 
shows disposition of a typical Zlatograd house and 
its medieval furniture. Artifacts are stored and 
maintained in excellent condition. 
 

 
 

Figure 8. Church “Assumption of Holy Mother” 
in Zlatograd (authors’ photograph) 

 

 
 

Фигура 9. Monument of Delio voyvoda in 
Zlatograd center (authors’ photograph) 

 

 
 

Figure 10. Museum exponent in Historic- 
Ethnographical museum in Zlatograd 

 
In Zlatograd tourists can choose between four 
walking trails showed on a map – marked routes in 
the region of varying lengths and an option for 
using a licensed guide too. One of the interesting 
routes is the sacral area Cross Forest. Probably it is 
determined by the time of pagan shrines and later it 
was converted into Christian cult places. Belief in 
the miraculous power of the Christian cross is 
permanently reflected in Zlatograd - four of the 
highest peaks surrounding the city used to have 
pagan temples which later became Christian places 
of worship. The imaginary line, joining the opposite 
tops, forms a cross-shaped. This is precisely why 
the local population called this area the Cross 
Forest.  
Main object in our excursion’s itinerary is 
Perperikon – Thracian sacred shrine, as a source 
material is used the book “From Peperikon to 
Zlatograd” by Prof. Nikolay Ovcharov (Ovcharov, 
2007). Touring methodology used by local 
professional tour guide is a base for site’s 
description in the article. The complex Perperikon 
is located 20 km northeast of Kardzhali and 50 km 
from the town of Zlatograd. It is situated on the 
rocky hillside overlooking the fertile valley of 
Perpereshka River - left tributary to the Arda. 
Perperikon was deified by the people in the Copper 
Age (end of 5th – beginning of the 4th century B.C.). 
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During the excavations were found idols, ceramic 
vessels, stone and copper tools and now are stored 
in the Historical museum in the town of Kardzhali. 
During the late Bronze Age and the early Iron Age 
(18th -6th centuries B.C.) Perperikon turned into an 
impressive religious center. Hundreds of rooms 
were hewn out in the rock; stone mass excavated 
equaling thousands of tones. The present 
infrastructure of Perperikon includes fortress on the 
summit, an Acropolis, located immediately below 
the southeast fortified Palace- sanctuary, and North 
and South sub-town areas.  
 

 
 

Figure 11. Isometric sketch of Perperikon 
 

 
 

Figure 12. Isometric sketch of Perperikon2 
 
The ancient Greek historian Herodotus related 
about a famous sanctuary with an oracular shrine, 
dedicated to the old Thracian god Dionysus - 
Zagreus, located somewhere in the Rhodope 
Mountains. Later, the Roman writer Suetonius 
added that Alexander the Great and Gaius Octavius, 
father of the first Roman Emperor, had come here 
themselves to learn about the future fate of their 
grand undertakings. The tales of old make it clear 
that the shrine to Dionysus - Zagreus was a rock - 
hewn megalith structure with a stone altar, where 

wine was poured and fires were lit. It was the 
height of the flames that helped the priests to tell of 
the twists of fortune. It turned out that of all 
sanctuaries, Perperikon was the one that 
archaeologists had been searching for so long. 
Figures 11 and 12 show the isometric drawings of 
Perperikon. Isometric sketch shows the complex 
and its lengthwise. 
The next remarkable object in the program of the 
cultural educational tour in the Eastern Rhodopes is 
Tatul. Like all megalithic sites, the sanctuary near 
Tatul was created in the remote past, and then 
continuously inhabited until as late as the Middle 
Ages. The spectacular rock massif was deified even 
by the people of the Stone-Copper Age at the end 
of the 5th millennium B.C. The first stone work was 
performed here either in the Late Bronze Age, or in 
the second half of the 2nd millennium B.C., 
simultaneously with the creation of the other 
Eastern Rhodopean megalithic monuments. 
Shaping of the rocks continued during the Iron Age 
and the complex kept on expanding. In the last few 
centuries B.C. the magnificent shrine was built. 
Archaeological finds also testify to the flourishing 
of the Tatul sanctuary after the arrival of the 
Romans in the 1st century A.D. Until the adoption 
of Christianity, the place had been repeatedly 
reconstructed and facilities - developed. After the 
5th century A.D. the shrine was turned into a 
Byzantine worldly domain. The uncovered lead 
seals reveal that during 10th and 11th centuries the 
domain was owned by the first representatives of 
the Palaiologos family, whose blood runs in the 
veins of the royal dynasties of Byzantium, Bulgaria, 
Serbia, and Russia. 
The original cause to build the sanctuary must be 
looked for in the earliest rock to be processed by 
human hand - the truncated pyramid with the 
cemetery on top, shown on figure 13. Even the 
prominent historian Ivan Venedikov suggested that 
a great Thracian king must have been laid to rest 
here [34]. In fact this is no ordinary burial custom; 
it is entirely different from the later tradition of 
laying the deceased kings in cemeteries under huge 
earthen mounds. It originates in the dark epoch 
around the times of the Troyan War and is linked 
with the boundless ridges and recesses of the 
Rhodopes. The monumental sanctuary near the 
village of Tatul can definitely be associated with 
the worship of the legendary hero Orpheus. 
Following the program of conducted excursion the 
next object is the Regional Historical Museum in 
the city of Kardzhali. Local guide gives a talk in the 
museum. The findings of Nikolay Ovcharov and his 
team during longstanding excavations in Eastern 
Rhodopes can be seen in the museum. 
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Figure 13. Sanctuary of Orpheus near Tatul 
 
In a planned excursion routes sequentially and 
chronologically follow the sites of Stone wedding 
and Rock mushrooms. Natural phenomena are 
natural changes due to erosion of the local 
sandstone. These are sedimentary rocks formed at 
the bottom of the great sea that existed in the epoch 
of the Paleogene. These fossils show flora and 
fauna of these geological times and reveal to us 
wonderful fantasy world of Earth life. Stone 
wedding in the village of Zimzelen village covers 
an area of 5.0 ha. It is a complex of original natural 
forms created by nature in soft rocks with volcanic 
origin, beautifully colored in white and pink, a size 
from 0.5 to over 10.0 m. In the middle of the 
procession the "figures" of the bride and groom are 
clearly outlined.  

 

 
 

Figure 14 Nature Rock phenomena “Stone 
Wedding” 

 
Stone Mushrooms in the village of Beli plast 
occupies an area of 30 acres (Figure 15). It is 
harmonic rocks shaped mushroom with pink stalks 
and green caps, which is a result of long-term 
impact of water, sun and wind. The height of the 
mushroom stalks and the width of the caps are up to 
2.5 m. They are made of rhyolite volcanic tuffs. 
The lower, pink layer proved to be softer and more 
amenable to the effects of sun, wind and rain. The 
upper, green layer contains solid minerals, mainly 
volcanic glass and it is therefore more difficult to 

weather. So a wonderful combination ofunique 
shapes and colors has formed over the millennia. 
 

 
 

Figure 15. Natural phenomenon Rock 
mushrooms 

 
In compliance with methodological requirements, 
we implemented the itinerary with represented 
excursion sites of a high value and informativeness. 
The implemented cultural educational tour and the 
result of its methodology study is supported by 
marketing research which includes interviews and 
surveys among the excursion group, consisting of 
40 people. The written survey is in two versions. 
The survey before the excursion includes questions 
about expectations of the tourists and their 
knowledge about the sites along the route. The 
survey after the tour includes questions regarding 
satisfaction with the accumulated knowledge about 
the region of Eastern Rhodopes. 
 
Marketing research results 
In connection with the methodology development 
for cultural educational tours in the Eastern 
Rhodopes, two surveys were conducted among a 
group of 40 people traveling on a tour in the region.  
The group can be divided conditionally into 
students and employees and the prevailing age 
groups are: 19-25 years (27.5%), from 26 to 50 
years (35%) and over 50 years (37.5%). The survey 
conducted before the cultural and educational 
excursion provides information as following in 
figures 16 and 17. 
Fragmentation of annual leave and increment of 
leisure time, and in particular the increasing 
demand for more recreation and tourism provides 
an explanation of the results in the above two 
questions. Results are almost equally to the 
question "What type of trip do you prefer?" where 
43% prefer a round-trip with prevailing dynamic 
part, and 57% chosen a recreational trip with stay in 
one place. Probably the higher percentage of 
tourists in interviewed group, who are middle-aged 
and 55 +, has an impact on these results. 58% of 
respondents in the field trip have not traveled 
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before in the Eastern Rhodopes, which leads us to 
the conclusion of the poor promotion of the region 
as a tourism destination. 
An interesting point to comment on the inquiry 
before the trip is that 20% of the total of 17 people 
who have already traveled in the Eastern Rhodopes 
destination, did not mention any sites in their 
answers to the question "Which tourism sites do 
you know in the planned itinerary," and those who 
have indicated the top three positions are occupied 
in descending order of Perperikon, the Historical 

Museum in Kardzhali and the Stone Wedding. 58% 
of the group who have not traveled before in the 
region ranked as the most famous landmark 
Perperikon.  
Owing to these facts, we were curious about what 
the group’s motivation is to conduct this excursion. 
Total sum of answers to this question is more than 
100% because respondents gave more than one 
answer indicated in the survey. 
 

 
 

  
 

Figure 16 (by authors)     Figure 17 (by authors) 
 
 

 
Figure 18 “What motivation do you have to participate in such excursion?” 

 
 
 

  
 

Figure 19 (by authors)      Figure 20 (by authors)
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The second survey was conducted after the 
cultural and educational trip was brought to a 
conclusion. 67% of the group consider transport 
infrastructure to areas of interest access as good, 
and 82 % believe that their expectations regarding 
the conservation of places to visit are covered. 
Figures 19 and 20 discuss the satisfaction of 
tourists with the excursion. 
The sum of responses exceeds 100% in Figure 20 
because respondents gave more than one answer. 
97.5% would travel again to the Eastern 
Rhodopes and almost 90% would recommend the 
destination. 
An interesting point to comment on the ratio of 
the two questions asked in the surveys. In the first 
survey to the question "Would you use a tour 
guide when visiting tourist attractions?" 95% 
responded positively. During the excursion 
professional tour guides were included in the 
places and sites to be seen according the 
excursion program. To the question "How do you 
rate tourist guides service?" in the survey after the 
end of excursion 65% responded "good", 32.5% 
gave no answer, but only one person appreciated 
it as "satisfactory". Position of the article’s 
authors is that the tour guide can help increasing 
the value of cultural and educational excursion. 
The usage of a tour guide is a good way of 
presenting the tourist attractions and adds value to 
animation product which is a part of the tourism 
product. 
 
Conclusion  
In this paper the nature, character, object and 
requirements of the touring methodology are 
discussed. Its relevance and applicability was 
proved  in preparation and implementation of 
cultural educational tours. The main point of 
touring methodology is applied in practice by 
conducting a real cultural educational field trip as 
practical process of knowledge of the world 
around us, a process developed on the study of 
pre-selected sites in the Eastern Rhodopes. The 
excursion sites are carefully selected in this study 
and they have a high cognitive value 
figurativeness, historical significance, 
expressiveness and location. Training and detour 
of the planned route in the Eastern Rhodopes was 
done following the requirements of the touring 
methodology. Complete description and analysis 
of selected excursion sites of cultural and historic 
significance is made through a pre-selected 
literature and geological surveys in the region. 
Preliminary market research is done to offer 
cultural educational tours in Bulgaria and 
preferred regions and areas of their 
implementation. The research proved correct 

applicability of the touring methodology by study 
of the selected remarkable excursion sites. 
Through analysis of the results of the second 
survey after the excursion implementation trippers 
showed a strong emotional feeling left by the 
impact of the reviewed sites and their description, 
presented by professional local guides.  
Trends of conducting cultural educational tours in 
the Eastern Rhodopes have a high potential for 
development. Various routes can be developed 
with high cognitive value objects. Routes can be 
designed thematically and chronologically. Such 
thematic route is proposed, developed and 
implemented for this paper including objects from 
the Middle Ages, the ancient Thracian culture and 
sites of Christian spirituality and enlightenment.  
The goals and tasks of cultural educational tours 
in the Eastern Rhodopes have been achieved. The 
applicability of the touring methodology for trip 
agencies, tour operators and other travel 
companies has a great potential to become more 
sector-efficient. 
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